
 

 
 
 
 

Best Practice Guide signed by BootB Creators  

 
WHAT:  Creators  Tips  
 
WHY:    4 ∞ [Unlimited] Rewards 
 
WHO :   Tumitu, Armint, flood, mxone, jannesalovaara, Denarts  (TBC) 

 
 

Pitch Selection  
[“make sure your not wasting your time or the time of the Brand”] 

 

“Don’t just shoot out there hoping you will hit a mark  -  that will only result in wasting your 
time and the client’s time. Do participate if you feel your contribution is meaningful. I find open 
design competitions as a great way to exercise, test and improve your design skills.” says 
jannesalovaara.  
 

“Don’t participate just for the sake of the ranking. Rather than competing against the others, 

compete against yourself, especially every time you get a thumbs down.”  says Armint 

 
 “Make sure your skills are appropriate to the creative task and that your Solution maintains a 

good quality level – otherwise the Client will surely discard it.” says Tumitu 

“Participate only if you you’re convinced you will bring a significant contribution and design with 

passion  – when the creative Solution is prepared with dedication and excitement, while in brief, 

most of times it stays head and shoulders above the rest. For example, I love print campaign and 

logo design and I am living strong emotions while I create such Solutions. If you’re a freelance or 

just passionate about creativity, work with your heart, but don’t forget to use your brain. Is the 

Brand expecting an X-Press file but you can only work in Indesign? Well, that means this Brand is 

not looking for your contribution and there is nothing wrong about this.” says Armint 

…  

 

Solution  
[“don’t flood, design to win and keep your feet on the ground”] 

 

“Read carefully what the Brand says, try to understand its needs and go the extra mile when 

working on the proposal. Again, one should keep in mind that while the Solution may be 
absolutely the best, for various reason it just doesn’t fit 100% the Brand’s needs. That’s why 
studying the Brand itself might prove useful - just get as much info as you can starting from its 
website.” says mxone 
 



“Be as free as possible with your ideas. Try not to be too confined with your thinking, use BootB as 
an outlet to express your most wild ideas and only enter what you feel are your strongest 
solutions.” says flood 
 
“Here is one of the tricks I use when submitting more than one Solution, in order to increase my 
chances of winning. Since the Creator’s identity is not disclosed on submitted Solutions , I use the 
BootB system to make the Brand understand that all my Solutions belong to the same Creator 
without disclosing my identity. I just write in the Solution description and in the attached files that 
all my proposals will be signed with a made-up name (not my BootB nickname). What’s the 
advantage of this? It may happen that the Brand spots an interesting detail in one of my Solutions, 
another one in other Solution of mine and so on. Being able to connect them all to the same 
Creator, increases the possibility to win! This strategy can prove to be extremely useful in Pitches 
where the creative task is name & logo.” says Denarts 
 
 
“Face a Pitch hoping to win but keeping your feet on the ground. Many other Creators will 
participate, so always remember that you might not win. When that happens - take it easy!” 

says mxone 
 
“Out of the many ideas you might have, some will be good, and among them, only 1 or 2 will be 
really great. Look at all your proposals with an objective eye (if you can:)) and submit only 
those that you strongly believe in and that could bring a real contribution to the Pitch. When I 
have more than 1 super idea, I follow a fundamental rule: each Solution must contain only 1 
proposal and each proposal should be detailed as better as possible. ” says Armint 
 
“Be sure that mood of your job fits with the client needs. Submitting an old design when 
something with a young look & feel is expected, it won’t work for sure. If there is something  
you don’t understand in the brief, use the comments section to ask more. Last but not least, use 
the appropriate software… logos in raster are often not welcome.” says Tumitu 
 
… 
 
Post Solution Submission 

[“don’t fill up the Comments section with feedback requests”] 
 

“Relax. The client/brand needs time to sort through the solutions. Put yourself in their shoes, 
imagine having to sort through 150 or more ideas and give each due consideration. Even at 15 a 
day, that's 10 days before a short-list would be known. As the saying goes - 'Good things come 
to those who wait.” says flood   
  
“Never give up! I didn’t participate in a lot of pitches but I understand that, when you don’t win, 
the first feeling you try is that it was a waste of time. But that is wrong. If I think of all my 
rejected Solutions, I’m actually proud of them and I see them as just another step in my 
working experience.” says mxone 
 
“The Comments page is dedicated to having a direct contact with the Brand. Use it to clear any 
doubts about the Brief or to ask additional materials which were not initially attached. Naturally, 
Brands can choose to react whether they consider the comment valid or the request 
appropriate. I sometimes use the page to share experiences with the other Creators. However 
there’s one thing that is totally useless and even damaging: the continuous feedback request! 
The Brand can decide to give feedback only to those Solutions considered worthy, just as it can 
decide to use or not “thumbs” system. Apart from being not professional and against the 
anonymous nature of the BootB system, asking for feedback over and over could determine  the 
Brand to make hasty choices. Revealing the number of your own Solution, could influence the 
result of the contest. BootB is different from the rest of the platforms where you can see and 



judge the works of the others and it goes without saying that Published Solutions should not be 
signed so that the choice could only be based on merit.” says Armint 
  
“There are no bad ideas. A non-winning idea is just as valid as a winning idea. The only difference 
is the idea which won suited the brand more than the other. If you get a Thumbs down on a 
solution, I've had a couple, it doesn't mean it was bad, it just means your idea wasn't of like-mind 
with the brand, nothing more - nothing less. If you love the idea you submitted, who cares what 
other people think.” says flood  
 
“Use the Comments section to ask precise and helpful details. Did you get an ugly Thumbs Down? 

Don’t waste time and effort to ask useless feedback. Work on another Solution before the end of 

the Pitch.” says Tumitu 

…  
 

 
Free additional advice 

[“wildly creative recommendations”] 
 

“Unleash your creativity!” says mxone 
 
“Read between the lines. At first, the Client doesn’t really know what it wants and it might be 
asking for a green moon when he is really expecting a yellow sun. It’s in your power to suggest 
the right thing, however you need a good dose of luck to match the Client thoughts.” says 
Tumitu 
 
“Enjoy the ride. BootB is a wonderful opportunity to express yourself creatively. If you're trying to 
make it in the creative industry, use these briefs as a way to improve your folio. All briefs are live 
and most offer some possibility to create something truly wonderful.” says flood  
 
“Stand out only for your qualitative participation, both in Solutions submission and comments 
section.  Don’t be omnipresent: your value should be linked to your work – not your visibility.  
Write all your doubts, suggestions and feedback to Creators Service, they will get back to you soon 
with a truthful answer.  
Generate no polemics around the allocated Budget. If you think it’s not worth your efforts and you 
know that you can earn more off-line, just don’t participate. Personally I believe that renouncing to 
any creative experience means losing an opportunity to grow professionally.  
Oh, and do trust your bank details with BootB - put your mind at rest, it is a serious system.” says 
Armint 
 
“In order to avoid disclosing your identity, whenever the Brand spontaneously alerts Creators 
about the absence of attached files, I suggest you not to reply. Submitting your Solution again, 
making sure that you do successfully attach the files, and writing in the title something like “This 
Solution comes to replace Solution no 135 where files were not attached” is enough to correct the 
situation. Should you realize about the missing files soon after submitting your Solution, I advice to 
act the same.” says Denarts 
 

… 


